
Green Market Data 

• Solarbuzz states that “solar energy demand has grown about 25 percent per 
annum over the last 15 years” and “the United States market showed a 33 
percent growth in 2006”. (Napa Valley Register, March 2008) 

 
• Research firm Clean Edge sites that “worldwide sales specializing in biofuels, 

wind farms, solar panels and fuel cells grew 40 percent in 2007.” (San Francisco 
Chronicle, March 2008) 

 
• “5 to 10 percent of all housing starts by 2010 will be of green certified 

construction.” (Napa Valley Register, March 2008) 
 

• Sales of existing single-family homes are on the rise, modestly. Sales rose by 0.5 
percent in January, compared to the previous month. This would translate to an 
adjusted annual rate of 4.34 million homes in January - up from 4.32 million in 
December, according to a report from the National Association of Realtors. 
(Ventura County Star, March 2008) 

 
• The value of green building construction starts was expected to exceed $12 

billion in 2007, according to a national study by McGraw-Hill Construction 
Analytics. (Battle Creek Enquirer, April 2008) 

 
• In 2006, approximately 2 percent of U.S. homes were built using green 

components, according to the McGraw Hill Construction SmartMarket 
Residential Report 2006, accounting for $7.8 billion in housing spending. That 
statistic is expected to increase to 10 percent of the market by 2010. (Des Moines 
Register, March 2008) 

 
• Retail sales in green buildings are 20 percent higher, and their value is increased 

by 7.5 percent, according to Ashley Katz, a spokeswoman for the U.S. Green 
Building Council. (Ft. Collins Coloradoan, March 2008) 

 
• According to a 2007 National Association of Home Builders survey, 63 percent of 

buyers are motivated by the lower operating and maintenance costs that come 
with energy and resource-efficient homes. (Environment News Service, March 
2007) 

 
• Energy Star appliances use ten to fifty percent less energy and water than 

standard models. (Energy Star, 2008) 
 

• A study prepared for the Massachusetts Technology Council found that buildings 
credited with "LEED" status (Leadership in Energy and Environmental Design)--a 
designation given by the U.S. Green Building Council based on how well a green 
building reduces its energy use and environmental impact--uses on average 25% 
to 30% less energy than conventional buildings and cost, on average, only 2% 
more to build. (Forbes April 20, 2007)  



 
• The U.S. Green Building Council (USGBC) is an incredible nonprofit resource for 

architects, designers, engineers, general contractors, subcontractors, and others 
committed to expanding sustainable building practices. USGBC’s mission is to 
transform the way buildings and communities are designed, built, and operated, 
enabling an environmentally and socially responsible, healthy, and prosperous 
environment that improves quality of life. (Canvas Magazine, February 2008) 

 
• Overall costs for new green construction vary based on the type and amount of 

green features, but are typically about 2% higher than conventional buildings, 
according to cost-benefit studies by Capital E, a Washington-based energy-
efficiency consultant. (Wall Street Journal, May 2007) 

 
• Using an energy-efficient furnace or boiler could save you $570 annually, 

according to the Department of Energy.  (Smart Money, January 2008) 
 

• While the average U.S. home lost 5.7% of its value in 2007, eco-friendly homes 
have held their value, even appreciating in price. Come sale time, a green 
property typically appraises for 10% to 15% higher than comparable 
conventional homes according to Jim Amorin, vice president for the Appraisal 
Institute, a professional trade organization. (Smart Money, January 2008) 

 
• Green homes are expected to account for 10% of new home construction in 

2010, up from 5% in 2005, according to McGraw-Hill Construction, a market 
researcher. (Smart Money, January 2008) 

 
• Almost 9 out of 10 consumers surveyed in 2004 by the National Association of 

Home Builders said they have some degree of concern about the environmental 
impact of building their home. Seventeen percent said they’d pay more for an 
environmentally friendly home, and 46 percent—up from 35 percent in 2003—
want an environmentally friendly home but aren’t willing to pay more. (Realtor 
Magazine, October 2005) 

 
• Buildings account for nearly 40 percent of total U.S. energy consumption and 12 

percent of water use. U.S. Green Building Council, September 2007 (Energy Star, 
Spring 2008) 

 
• Membership at the Association of Energy and Environmental Real Estate 

Professionals has also grown enormously according to John Stovall, vice 
president of business development for the nonprofit group. (Money and Investing 
Magazine, August 2006) 

 
• In 2005, the number of home builders focusing on green building in the U.S. rose 

20% and those ranks are expected to swell by another 30% this year, according 
to a recent survey by the National Association of Home Builders and McGraw Hill 
Construction. (Money and Investing Magazine, August 2006) 

 



• The value of the residential green building market is estimated between $19 
billion and $38 billion by 2010, up from $7.4 billion in 2005, according to the 
National Association of Home Builders. (Money and Investing Magazine, August 
2006) 

 
• More than 10 percent of new homes last year were labeled Energy Star, says 

Steve Baden, head of the Residential Energy Services Network (RESNET). 
(Newsweek, December 2006) 

 
• The average U.S. household with four people generates between 30 and 40 tons 

of carbon dioxide a year, depending on elements such as its type of heating 
fuel, according to the federal Environmental Protection Agency's carbon 
calculator. (Denver Post, August 2007) 

 
• Producing homes that are 30 percent more "green" or energy-efficient than 

elsewhere in the nation, California's home builders are putting up homes that are 
also 70 percent more energy-efficient than homes built in the 1970s and 1980s, 
according to the California Building Industry Association. (Realty Times, 
September 2007) 

 
• Demand for green housing has been growing — 46 percent of buyers would like 

a green home, according to an August report by the National Association of 
Realtors on home buyers’ preferences — but supplies are limited. (New York 
Times, November 2007) 

 
• In a nationwide survey of Certified EcoBrokers, 20% reported working with a client 

to complete a major cost-effective retrofit that significantly reduced energy bills. 
(Times Herald-Record, April 2008) 

 
• According to the United States Green Building Council (USGBC), there are more 

than 70 of these local or regional green home building programs in 
America. (EcoBroker International, Inc., February 2008) 

 
• An ENERGY STAR qualified light [bulb or fixture] prevents more than 400 pounds 

of greenhouse gas emissions over its lifetime, the equivalent of keeping nearly 
200 pounds of coal from being burned. (Energy Star, 2008)  

 
• The market for green homes is expected to boom from $7.4 billion to $38 billion 

by 2010, according to the National Home Builders Association. (Times Herald-
Record,  April 2008) 

 
• Green friendly home improvements will likely yield a solid return on investment 

come selling time as almost three quarters of Canadians (72%) say they will look 
for a green-improved property in their next home purchase, and 63 per cent will 
be willing to pay more for an environmentally friendly home, according to the 
Royal LePage Eco Home Survey released today. The joint Royal LePage National 
Association of Green Agents and Brokers Eco Home Survey, which examines the 
attitudes and opinions of Canadians with respect to green living, found that 



Canadians are willing to pony up cash for greener home features. In fact, 62 per 
cent of respondents are willing to pay between $5,000 and $20,000, for green 
features, while eight per cent (8%) of respondents are willing to spend $20,000 or 
more on a home deemed green. (www.foodshedplanet.com,  April 2008) 
 

• According to the National Association of the Remodeling Industry survey, 46 
percent of American homeowners claim they would be eager to incorporate 
green principles into their homes, especially if it would save them money. Experts 
estimate one can generally save 20 to 30 percent on energy costs with $4,000 to 
$8,000 worth of improvements. 
 

• The average household spends some $1,500 each year on energy bills. By 
choosing ENERGY STAR certified products, consumers can cut this by 30%, saving 
about $400 each year. (Energy Star). 
 

• Energy cost increases is the number one trigger cited by home builders when 
considering building green homes. (McGraw Hill, 2006) 
 

• More than half a million U.S. families, 40% more than 2004, now live in Energy Star 
qualified homes and are saving about $110 million annually on their energy bills. 
(Energy Star, 2005) 
 

• According to the McGraw Hill SmartMarket Report 2006, 2% of homes built in the 
U.S. were built green. The value of this marketplace is approximately $7.8 billion. 
Given forecasts of the housing market and other trends, the green homes market 
is expected to increase to 10% by 2010. (McGraw Hill, 2006) 
 

• Americans purchased more than 300 million ENERGY STAR qualified products in 
2006 (Energy Star, 2007). 
 

• According to the National Association of Home Builders, when 800 registered 
voters were given a list of motives for either purchasing a new green home or 
remodeling their current home to make it greener, nearly two-thirds (64%) 
identified “reduced energy costs” as an important factor, followed by “because 
it would be healthier,” and it’s “the right thing to do for the environment.”  
(www.nbnnews.com, November 2007)  
 

• Green homes are gaining in popularity and can make a property more desirable 
in a slow housing market. According to a new report released from Carbon Free, 
“Stemming from growing concerns among the public, governments and 
businesses, there has been a steep increase in demand recently for knowledge 
about green building practices, and as more light is shed on the heavy impact 
buildings have on the climate, Carbon Free expects the green building to push 
forward and grow despite the cooling of the rest of the housing market.” 
 

• Green home building products are gaining ground, according to a report 
produced jointly by McGraw-Hill Construction and the National Association of 



Home Builders. 
The major findings of the report conclude: 

o The market for green homes is expected to rise from $2 billion to up to $20 
billion over the next five years. 

o Standard homes are becoming increasingly green, with home owners 
using green products for 40 percent of their remodeling work. 

o Most Americans find out about green homes through word-of-mouth, 
followed by television and the Internet. 

o Green home owners are happy with their homes and are recommending 
them at rates significantly higher than recommendation levels of other 
industries. 

o Home owners are buying green homes because they are concerned 
about the health of their families, as well as to reduce energy and other 
home operating costs. 

o Education and awareness of green ranks as the most important obstacles, 
slightly higher even than the additional first costs associated with building 
green. 


